KOAOHKA TANABHOTO PEAAKTOPA

EDITOR'S NOTE

CUMBO/1bI, BKYCbI, CMbIC/bl: KAK BU3YA/IbHbIE KOADbI
dOPMUPYIOT HOBbIN OB/IMK POCCUMNCKUX TEPPUTOPUN

B ycnoBuax pacTywen KOHKypeHLUn

W OMHAMWYHBIX M3MEHEHUW noTpebutens-
CKMX npepnoyvteHui BO3HWKAeT Heobxoau-
MOCTb 3GGEKTUBHOIO NPOABUNKEHUA TOCTU-
HUYHbIX U TYPUCTCKUX YCAYT, BeAb rPamMOTHO
pa3paboTaHHbI U peanu3oBaHHbIN GpeHp,
NO3BO/IUT OTENI0 BblAENUTLCA Cpeau CBOMX
KOHKYPEHTOB, a TaKXe chopmmpoBaTb s0-
ANbHOCTb rOCTEN, NOCTOAHHO MPWU 3TOM yBe-
nmynsan npubbinb.

[OCTUHMYHBIA BpeHAMHT MOXKeT Bblpa-

KaTbCA B Pa3/IMYHbIX acMeKkTax, KoTopble
GOpPMUPYIOT YHUKaNbHbBIM 06pa3 U MaeHTUY-
HOCTb OTeNA. BOT HECKO/IbKO KNOYEBbLIX 3/1e-
MEHTOB FOCTUHUYHOTO BpeHAunHra:

BM3Yya/ibHbll CTUIb;

[V3alH NHTepbepa;

CepBUC M rOCTENPUNMCTBO;

KY/ZIbTYPHbIE M IOKasibHble 0COBEeHHOCTY;
LuMbpoBbIE TEXHONOUY;

3KOJIOTMYHOCTb U YCTONYMBOE Pa3BUTUE;
ny6anyHoe NCKyccTBO.

Bu3yanbHble pelleHUs ny6/JMYHOrO Mc-

KycCTBa MOryT ObiTb YCMEWHO NPUMEHEHDI
B raCTPOHOMMYECKOM U FOCTUHUYHOM BpeH-
OVHre pervoHa ANA COo34aHUA YHUKANbHOTO
obpasa M NpuBAEYEHUS BHUMAHUA K MECTY.
MprUMepammn MOryT CYKUTb:

1.

Mcnonb3oBaHWe apT-06beKTOB, TaKMUX
KaK KapTUHbl U MHCTAaNNAUNN COBPEMEH-
HbIX XYAOXHWKOB, yKpallaloline oTenu,
CTUMYNMPYET rocTel AeNnTbCA BneyaTne-
HMAMM B COLMAJIbHBIX CETAX, YTO CNocob-
CTBYET POCTY NONYAAPHOCTU 3aBEAEHMA.
Konnabopauun c npovsseseHUAMM wc-
KYCCTBa, HaNnpMmep co3faHue LWOoKoNaa-
HbIX MOPTPETOB, KOKTEMAEN N0 MOTUBAM
KapTWUH U APYTUX BU3Ya/IbHbIX 3/1eMEH-
TOB, CTAaHOBATCA BUPYCHbIMW B COLMaANb-
HbIX CETAX U BbIAENAOT 3aBeZleHNE cpeam
KOHKYPEHTOB.

3. MmmepcuBHblE racTpoTeaTpbl, rae ena
coyeTaeTcA C BM3yasibHbIM MCKYCCTBOM,
3BYKOM, CBETOM M My3blKoi, obecneyun-
BalOT KOMMJ/IEKCHOE CEHCOPHOE Mepeu-
BaHMe A4 roCTeln.

[JONoNHUTENbHO B MHTEpPbEpPE FOCTUHML,
MOXHO 33aJeNCcTBOBATb JIOKa/bHble MaTe-
puanbl, paboTbl PEFMOHANBHbIX XYAOXHUKOB
M KYNbTYPHbIE CUMBOJIbI, YTO YCUIMBAET CBA3b
C pernMoHanbHON MAEHTUYHOCTbIO U NpuBae-
KaeT TYpPUCTOB, MHTEPECYHLLUXCA MECTHOM
KYNbTYpPOWA.

MpopaonrKas pasBMBaTb UAEKD O BU3Yyalb-
HbIX KOMMNOHEHTAX, KOTOPblE MOXHO UCMO/b-
30BaTb B OTenAx ropoaos Poccun, MOXKHO
NpUBECTU HEKOTOpble Npumepbl. HuxKe npea-
CTaB/IeHbl MAEU ANA NPUMEHEHUA BU3yasib-
HbIX PeLIeHNI ANA TOCTUHULL:

* MocKsa: coeemcKasa MO3AaUKd, XapaKTep-
HaA 4Na CTaHUMIA MeTponoauTeHa CTo-
mubl (B MHTEpbepe TOCTUHULbI MOMKHO
MCNONb30BaTb MO3aUKy B LENAX co3ja-
HUA peTpo-aTmocdepbl); 3070mbie Ky-
1100 MPAasoc/na8HbIX XPAMo8 (CUMBOK-
3Mpya penurvosHoe Hacneaue, Kynona
XpamoB MoryT 6bITb n306pakeHbl B BUAE
CBETU/NIbHUKOB WAWN [EeKOPATUBHbIX 3/e-
MEHTOB); KpacHsili ysem Kpemnasa (Bu3y-
aNbHbIN KOMMOHEHT MOXeT ObITb npea-
CTaB/IeH B BMUAE KPACHOro Kupnuya uam
dnara, CUMBOJIM3MPYIOLLEFO  CTOAULY
M BNacThb).

e HuKHMI HoBropoa: Kyneyeckoe Kyneye-
CTBO (aTpubyTbl Kyneyeckoi 3snoxu, Ta-
KMe KaK CYHAYKM M MOHETbI, MOTYyT BbITb
MCMNO/Ib30BaHbl B AEKOPUPOBAHUMU, CUM-
BO/IN3WPYSA TOProBoe MpOLI0e Tropo-
Aa); lopodeukasa pocnuce (pocnucb mo-
YKeT 6bITb UCNONb30BAHA B OTAE/IKE CTEH
n mebenn, oTpaxkan permoHaabHble Xya0-
YKECTBEHHbIE TPAAULNKN); MaKem Kopabis
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(HUXHWI HoBropos W3BecTeH CBOMMMU
cyfoxogHbIMKU Tpaauumamn. MakeT cTa-
PUHHOTO CyAHa MOXEeT CTaTb LEHTPOM
XO/1/1a, CUMBOIU3UPYA UCTOPUIO FOPOAaA).

Hanpumep, PomaH CabupikaHoBs, npea-
npuHUMmaTenb, oTenbep, npeacesatens MOO
«Coto3 0TeNnbepoB», BbICTYNUA UHULMATOPOM
KOHKypCa Ha co34aHue OpuUrMHaabHoro nab-
NuK-apT obbeKkTa B ropoge lopoaeu, Haxo-
aAwemcs B Huxkeropoackoi obnactu. Opra-
HW30BaHHbIM NoA HasBaHWem «Haropoavmy,
KOHKYPC HanpaBiAeH Ha co3faHue BHYLIMU-
TeNIbHOro apT-ob6beKTa BbicoToM OoT 12 ao 15
MEeTPOB, KOTOPbLIV NpUMeT popmy fereHgap-
HOTO KOHA. ITOT XYA0XKECTBEHHbIN NaMATHUK
Npu3BaH CTaTb 3HAaKOBbIM CMMBOJIOM ropoza
1 ero raBHOW AOCTONPUMEYATENbHOCTbIO.

[NaBHbIM UCTOYHMKOM BAOXHOBEHMA ANA
YYaCTHMKOB KOHKYpCa NOCayXua obpas KoHs,
KOTOPbIN A3BHO sABASETCA NOOMMbIM repo-
eM ropogeukon pocnucu u donbknopa. 3a-
[aya 3aKaoyanacb B TOm, 4To6bl CNPOEKTH-
poBaTb Npou3BeAeHWe MCKYCcCTBa, KOTopoe
rapMOHWYHO BNULLETCA B aPXMTEKTYPHDIN aH-
cambnb ropoaa n byaet oTpaXaTb €ro Kynb-
TypHble Tpaauuuun. Mobeamtenem KOHKyp-
Ca CTa/N TBOPYECKWUW KOMNEKTUB MPOEKTHOM
rpynnbl  «Mone-an3anH», npeacTaBAEHHbIN
AApocnasom Tapa3aHOBbIM.

MNopobHble MHULMATMBBLI cnocobecTByOT
bOpMUPOBAHMIO YHUKANBHOTO FOCTUHUYHO-
ro 6peHAnHra, NOCKONbKY APKME U 3anomu-
Hatowwmeca apT-ob6beKTbl CTAHOBATCA HO-

BbIMW TOYKAMU MPUTANKEHWUA A1 TYPUCTOB.
OHM NpuAaloT KarKAOMY MeCTy WHAUBUAY-
aNbHOCTb W BbI3bIBAOT MHTEPEC Yy rocTei,
CTPEMALMXCA MO3HAKOMUTLCA C MECTHOW

KY/NbTYpoi U atmocdepoit. ApT-06bEKT Aon-
YKEH CO0343aBaTb YHUKaNbHbIA 06pas u BU3y-
aNbHO yNyyWwaTtb Ny6/JMYHOE MPOCTPAHCTBO
(cm. puc. 1).

e CaHKm-llemepbype: 3pMUMAXHCHbIE SKC-
moHamel (C LEenblo co3aaHMA KyNbTypHOM
aTmocdepbl B FOCTUHUYHbIX HOMEpPax Mo-
ryT ObiTb pasmelleHbl PeriMku 3Hame-
HUTbIX 3PMUTAXKHbIX NpeameToB UCKYC-
CTBa); KaHasbl U Mocmobl (4TO6bI CO34aTb
aTmocdepy ceBepHoM BeHeunn, MOXKHO
6b1710 6bl B XON1aX TOCTUHWL, YCTAaHOBUTD
MWHUATIOPHbIE MOZENN KaHANoB W pas-
BOZHbIX MOCTOB); MmnepamopcKkue eep-
661 (repbbl AMHacTMM PomaHoBbIX MOryT
6bITb N306parkeHbl Ha pacagax Uan B UH-
Tepbepe, CUMBOIM3NPYA UMNEPATOPCKOE
Hacnegue).

e Kaskasckue MuHepasnbHele Bodel: am-
HUYEeCKas eblwusKa (y30pbl M BbIWWB-
KU moryT ObITb NPpUMeHEHbl B TeEKCTUNE
W aKceccyapax, oTpaxkas KynbTypHoe pas-
HoObOpasune pernoHa); 2opHele nelizaxcu
(doTo0bOU C M306parkeHNem rop Kaska-
33 MOTYT BbITb UCMOb30BAHbI B UHTEPb-
epax, co3pgaBas oulyuleHue 6a130cTH
K MPUPOAE); MUHepasnbHble UCMOYHUKU
(cTekNAHHbIE €MKOCTU C MWHepanbHOWM
BOAOM MOTYyT ObITb pa3meLLeHbl B Xoa/e
oTens, CUMBOMU3UPYA 0340POBUTESb-
Hble CBOWCTBa pernoHa); saaHowagpm-
Hble omoepagpuu (poTorpadumn mect-
HbIX Mein3aXen, TaKMX Kak 03epa 1 Napku,
MOTyT 6bITb MCNONBL30BaAHbI B MHTEPLEPE,
co3faBasa atmochepy nNpuUpoSHOro Be-
JIMKONENus); KosMoHHAOa (CUNyaTbl apxu-
TEKTYPHbIX MAaMATHUKOB MOTYT BbITb UC-
NoNb30BaHbl B AEKOPE, CMMBO/IM3UPYA

Puc. 1. Abom-o06vekm (15-memposeili) 8 sude KoHA noseumcs Ha bepezy Boseu e fopodye
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NCTOPUYECKOE Hac/neaue U apXUTEKTY-
Py pernoHa); mecmtsie A200bl U fAeKap-
cmeeHHble mpasbl (PernoH cnaBuTCA
CBOMMM ATroAaMW, TaKMMWU Kak 3em.sn-
HUKA W eXXeBWKa — BM3yasibHblli KOMMO-
HEHT MOKeT bbiTb NpeAcTaBieH B BUAe
KOP3MWHbI C Arogamu uam bpeckun c nso-
6paxkeHnem AroAHbIX Nosei; Tpasbl, Ta-
KMe KaK pomaluKa v Wwandein, moryt bbiTb
n3ob6pakeHbl B BuAe repbapua unm dnao-
papuyma, CUMMBOAM3IUPYS GUTOTEpPaNnuio
W 340p0Bbe); Yali ¢ AUMOHOM (MECTHbIN
Yyalh C A0/IbKaMK JIMMOHA MOXeT ObITb
n306pakeH B BUAE YaliHOM Napbl MU Ha-
6opa ANs YaenuTua, CMUMBOAU3NPYS pac-
cnabneHune n cnokolcTame).

Tyna: Tynockuli npAHUK (BU3yanbHbIN
KOMMOHEHT MOXeT OblTb npeacTaB/eH
B BMAE MNPAHUKA MAM ero u3obpaxe-
HWS, CUMBOJIM3UPYIOLLErO TPASULMOH-
HYIO KOHAUTEPCKYIO MPOAYKLMIO); camo-
8ap (camoBap MOKeT bbiTb UCMONb30BaH
B MHTepbepe, co3aaBas aTmocdepy ce-
MEWHOro YaenuTua U rocTenpumMmCTBa);
opyxceliHble Macmepckue (aTpubyTbl opy-
EWHOro gena, TakuMe KaK pPy»Kba WU
HOXM, MOTYT BbITb pasmelLeHbl B 06LLe-
CTBEHHOW 30He 0TeNA, OTpaxKas UCTOPU-
yecKkoe Hacsieaue ropoaa).

Teepb: Bonza-mamywka (KapTUHa wan
doTorpadua c Bugom Ha peky Boary mo-
eT ObITb pasmelleHa B XON1aX, CUM-
BO/M3MPYs BAU3OCTb K BEIMKON peKe);
TeepcKue Kpyxesa (KpyKeBa pyyHON pa-
60Tbl MOryT 6bITb MCNO/Ib30BaHbI B TEK-
CTW/Ie U aKceccyapax, OTpa)kas pemec-
JIeHHble TPaauLMK pernoHa); naMmAamHUK
AghaHacuro HukumuHy (cTaTyaTKa MWK
PUCYHOK 3HAMEHUTOrO TBEPCKOro nyTe-
LeCcTBEHHMKA MOXKET BbiTb YCTaHOBNEHA
B XOJ1/1e OTeNA, CUMBO/IU3MPYA UCTOpUYe-
CKMe OOCTUXKEHUA ropoaa).

Apocnasns: medsedsb (BU3yanbHbIN KOM-
NMOHEHT MOXeT OblTb NpeacTaB/ieH
B BMAE MeABeAs, CMMBOJIM3UPYIOLLErO
repb Aipocnasns v ero cBsAsb C XKUBOTHbIM

mupom); Crnaco-lpeobpaxeHckuli MOHa-
cmeoipb (M306paKeHNe MOHACTbIPA MO-
XeT 6blTb MCMONb30BAHO B UHTEPbEPE,
oTparkas boraToe KynbTypHOEe Hacneaune
ropopaa); Pycckas neys (pycckasa neyb mo-
XeT BbITb BOCCO3faHa B UHTepbepe, Co-
34aBana atmocdepy yioTa M AOMALUHEN
06CcTaHOBKM).

e (Cy30anb: uepkeu u xpamel (n306parke-
HUA 3HAMEHUTbIX CYy34aNbCKUX LLepKBEVI
MOTyT ObITb pa3MelLeHbl B XON1€ FOCTU-
HULLbI, CUMBO/IM3UPYA NPaBOC/NaBHOE Ha-
cnepue); OepessHHble cmpoeHus (ane-
MeHTbl AepeBAHHOro 3oA4ecTBa MOTYT
6bITb UCMONb30BaHbl B UHTEPbEPE, OTPA-
Kas aQpXUMTEKTYPHble TPAAMLMM PETUOHA);
Cy30aabcKas ukpa (6aHKa C MKpo MoXKeT
ObITb UCNONb30BaHA B UHTEPbEPE, CUM-
BO/IM3NPYA OeNnKaTecbl pernoHa u ero
racTpOHOMMYECKMEe 0COBEHHOCTH).

[acTpOHOMMYECKan «MO3anKa» TOXe pas-
HoobpasHa: MuuypuHcKue s610kn (Tambos-
cKas obnacTb); aabirerickuin colp (Pecnybivka
Agbires); Bonoroackoe macno (Bonorogckas
06/1acTb); acTpaxaHckuii apbys (AcTpaxaH-
cKana obnacTb); noxapckue Kotnetbl (TBep-
cKan obnacTb); AOHCKasA yxa (PocToBcKas 06-
NacTb); [arecTaHCKWMW Wwawnblk 13 bapaHa
(Pecnybnuka farectaH) u ap.

3TU BU3ya/ibHble KOMMOHEHTbI MOryT
OblTb MHTErpPUPOBaHbl B AM3alH TOCTUHUL,
M PeCcTopaHoB, CO3aBas YHUKa/bHYO aTMO-
coepy v npusnekan rocten. A abdektTusHoe
NPOABUNKEHNE TOCTUHUYHBIX W TYPUCTCKUX
YCNYT B YC/IOBUAX ¥KECTKOM KOHKYPEHLUK Tpe-
6yeT rpaMOTHOrO MOAX04a K CO34aHUI0 YHU-
KasbHoro bpeHpa. PaspaboTka M peanusa-
LM KayeCTBEHHOro roCTUHWYHOro 6peHaa
NO3BOJIAOT OTE/IO BbIAENUTHCA CPEAN KOHKY-
peHToB, chOPMMPOBATL NIOANBHOCTL FOCTEN,
YBENNYNTb NPUBbINb, @ TaKKe CO34aTb HOBbIN
061K POCCUIACKUX TEPPUTOPUIA.

InasHebIl pedakmop #ypHana,
0-p ¢hunocogpckux HayK, npogpeccop
Jlapuca XacaHbuesHa la32upeesa
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EDITOR'S NOTE

SYMBOLS, TASTES, MEANINGS: HOW VISUAL CODES FORM
A NEW LOOK FOR RUSSIAN TERRITORIES

In the context of growing competition
and dynamic changes in consumer preferenc-
es, there is a need to effectively promote ho-
tel and tourist services, because a well-de-
signed and implemented brand will allow the
hotel to stand out from its competitors, as
well as form guest loyalty, while constantly in-
creasing profits.

Hotel branding can be expressed in var-
ious aspects that form a unique image and
identity of the hotel. Here are some key ele-
ments of hotel branding:

e visual style;

e interior design;

e service and hospitality;

e cultural and local features;

e digital technologies;

e environmental friendliness and sustain-
able development;

e publicart.

Visual solutions of public art can be suc-
cessfully applied in the gastronomic and ho-
tel region branding to create a unique image
and draw attention to the place. Examples can
include:

1. The use of art objects, decorating ho-
tels, such as paintings and installations
of modern artists encourages guests to
share their impressions on social net-
works, which contributes to the growth of
the establishment popularity.

2. Collaborations with art works, for exam-
ple, the creation of chocolate portraits,
cocktails based on paintings or other vi-
sual elements, go viral on social networks
and distinguish the establishment from
competitors.

3. Immersive gastro theaters, where food is
combined with visual art, sound, light and
music, provide a comprehensive sensory
experience for guests.

Additionally, local materials, works of re-
gional artists and cultural symbols, which
strengthen the connection with regional iden-
tity and attracts tourists interested in local
culture, can be used in the hotel interiors.

Continuing to develop the idea of visual
components that can be used in hotels in Rus-
sian cities, some examples can be given. The
following are ideas for applying visual solu-
tions to hotels:

e Moscow: Soviet mosaic, characteristic
of the capital metro stations (in the ho-
tel interior it can be used a mosaic in or-
der to create a retro atmosphere); golden
domes of Orthodox churches (symbolizing
religious heritage, the domes of church-
es can be depicted in the form of lamps
or decorative elements); red color of the
Kremlin (the visual component can be
presented in the form of a red brick or
flag, symbolizing the capital and power).

e Nizhny Novgorod: Merchant Guild (the
merchant era attributes, such as chests
and coins, can be used in decoration,
symbolizing the city trading past); Goro-
dets painting (painting can be used in the
decoration of walls and furniture, reflect-
ing regional artistic traditions); the ship
model (Nizhny Novgorod is known for its
shipping traditions. An ancient ship mod-
el can become the center of the hall and
symbolize the city history).

For example, Roman Sabirzhanov, an en-
trepreneur, a hotelier and a chairman of the
Union of Hoteliers, initiated a competition to
create an original public art object in the town
of Gorodets, located in the Nizhny Novgorod
region. Organized under the name «Nagorod-
im» [“Let’s build up”], the competition aims to
create an impressive art object with a height
of 12 to 15 meters, which will take the form
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of a legendary horse. This artistic monument

is intended to become the city iconic symbol

and the main attraction.

The main inspiration source for the com-
petition participants was the image of a horse,
which has been a favorite hero of Gorodets
painting and folklore for a long time. The chal-
lenge was to design an artwork that would fit
harmoniously into the architectural city en-
semble and reflect cultural traditions. The cre-
ative team of the project group «Pole-design»
[“Field Design”], represented by Yaroslav Taraz-
anov, became the competition winner.

Such initiatives contribute to the forma-
tion of unique hotel branding, as bright and
memorable art objects become new attrac-
tion points for tourists. They give each place
a personality and interest to guests seeking to
experience the local culture and atmosphere.
An art object should create a unique image
and visually improve public space (Fig. 1).

e St. Petersburg: Hermitage exhibits (in or-
der to create a cultural atmosphere, rep-
licas of famous Hermitage art objects
can be placed in hotel rooms); canals
and bridges (to create the atmosphere of
northern Venice, miniature models of ca-
nals and drawbridges could be installed
in the halls of hotels); Imperial coats of
arms (the coats of arms of the Romanov
dynasty can be depicted on the facades
or in the interior, symbolizing the imperi-
al heritage).

e Caucasian Mineral Waters: ethnic em-
broidery (patterns and embroideries can
be applied in textiles and accessories, re-
flecting the cultural diversity of the re-
gion); mountain landscapes (photo murals

depicting the mountains of the Caucasus
can be used in interiors, creating a feel-
ing close to nature); mineral springs
(glass containers with mineral water can
be placed in the hotel lobby, symboliz-
ing the health properties of the region);
landscape photographs (photographs of
local landscapes such as lakes and parks
can be used in the interior, creating an
atmosphere of natural splendor); colon-
nade (silhouettes of architectural monu-
ments can be used in decor, symbolizing
the historical heritage and regional archi-
tecture); local berries and medicinal herbs
(the region is famous for its berries such
as strawberries and blackberries — the
visual component can be presented as
a basket with berries or a fresco depict-
ing berry fields; herbs such as chamomile
and sage can be depicted as a herbarium
or a florarium, symbolizing herbothera-
py and health); lemon tea (local tea with
lemon wedges can be depicted as a tea
pair or tea drinking set, symbolizing relax-
ation and tranquility).

Tula: Tula gingerbread (the visual com-
ponent can be presented in the form of
a gingerbread or its image, symbolizing
traditional confectionery products); sam-
ovar (samovar can be used in the interi-
or, creating an atmosphere of family tea
drinking and hospitality); armory work-
shops (the weapons industry attributes
such as guns or knives can be placed in
the hotel public area, reflecting the city
historical heritage).

Tver: Mother Volga (a painting or a pho-
tograph with the Volga River landscapes

Fig. 1. Art object (15-meter) in the form of a horse will appear on the banks of the Volga in Gorodets
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can be placed in the halls, symbolizing
the proximity to the great river); Tver lace
(handmade lace can be used in textiles
and accessories, reflecting the regional
craft traditions); monument to Afanasy
Nikitin (a statuette or drawing of the fa-
mous Tver traveler can be installed in the
hotel lobby, symbolizing the city historical
achievements).

e Yaroslavl: a bear (the visual component
can be represented in the form of a bear
symbolizing the coat of arms of Yaro-
slavl and its connection with the animal
world); Savior Transfiguration Monastery
(the image of the monastery can be used
in the interior, reflecting the rich cultural
heritage of the city); Russian stove (a Rus-
sian stove can be restored in the interior,
creating an atmosphere of comfort and
home furnishings).

e Suzdal: churches and temples (images of
famous Suzdal churches can be placed in
the hotel lobby as the Orthodox heritage
symbols); wooden buildings (elements of
wooden architecture can be used in the
interior, reflecting the architectural tra-
ditions of the region); Suzdal caviar (a jar

with caviar can be used in the interior,
symbolizing the regional delicacies and its
gastronomic features).

The gastronomic «mosaic» is also diverse:
Michurinsky apples (Tambov region); Ady-
gea cheese (Republic of Adygea); Vologda oil
(Vologda Oblast); Astrakhan watermelon (As-
trakhan region); Pozharsky cutlets (Tver re-
gion); Don fish soup (Rostov region); Dagestan
lamb barbecue (Republic of Dagestan), etc.

These visual components can be integrat-
ed into the design of hotels and restaurants,
creating a unique atmosphere and attracting
guests. And the effective promotion of ho-
tel and tourist services in conditions of fierce
competition requires a competent approach
to creating a unique brand. The development
and implementation of a high-quality hotel
brand allows the hotel to stand out from com-
petitors, to form guest loyalty, to increase
profits, and to create a new look for Russian
territories.

Editor-in-chief,
PhD (Dr. Sc.) in Philosophy, Professor
Larisa Kh. Gazgireeva



