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KOPMOPATUBHASA KY/IbTYPA KAK AAPAMBEP YCTOMYMBOIO PA3BUTUA
B OTEYECTBEHHOM UHAYCTPUU CEPBUCA N TYPU3MA:
MPUMEPbBI YCNELWHbIX NPAKTUK

B ycnosuAax pacTywen KOHKypeHLUn
M OWHAMUYHBIX M3MEHEHUI B WHAYCTPUK
cepBuca M TypuM3ma BO3HWMKaeT Heobxoau-
MOCTb yyeTa npodeccMoHaNbHOro MNoAXOo-
[a K ynpaBneHWo nepcoHasom nwboro ro-
CTUHUYHOTO npeanpuATua. KopnopaTusHas
Ky/bTypa UrpaeT peLlatoLlyo posb B CoBpe-
MeHHOM 6u13Hece, ocobeHHO B MHAYCTPUM
cepBuca n Typusma.

MoaHMmaa BOMpPoOC Ha Temy «Kopro-
paTMBHAA Ky/nbTypa», ciedyeT 0603HAuYNUTb
PAL K/OYEBbIX BOMPOCOB, KOTOPble TakK
WN MHaye OCTalTCA B TEYEHUE MHOTUX NeT
aKTyaNbHbIMU:
®*  YHMBEPCAZIbHOCTb

KY/NbTYypbl;

*  B/IMAHME CUNbHOM KOPNOPATUBHOM Ky/b-
TYpbl Ha NPOU3BOANTENIBHOCTb;

* apanTaumsa K robanbHbIM TEHAEHUMAM;

®  33aBMCMMOCTb KOPMOPATUBHOW KynbTypbl

M NOKa3aTens TeKy4YecTu Kaapos.;

e cBA3b UMPPOBLIX TEXHONOTUI U MOAXO-
0B K yNpaBAeHNUo U 06CNyKUBaHUIO, TAK
KaK KoprnopaTMBHaA Ky/abTypa LO/KHA
afanTMPOBaTbLCA K 3STUM U3MEHEHUAM.

KOpPNopaTUBHOM

MeKAYHapOoAHbIA ONbIT AEMOHCTPUPY-
€T, YTO CWU/IbHblEe KOPMOPATUBHbIE KYNbTYypbl
cnocobcTBYIOT ycrnexy KOMMaHWA Ha MUPO-
BOM pPbIHKE, O4HAKO POCCUMCKMIA ONbIT TakK-
e noATBepXKAaeT BAaXKHOCTb 3TOr0 acnekTa
4NA YCTOMYMBOTO Pa3BUTUSA OTEYECTBEHHOIO
6u3Heca.

KopnopaTuBHas KynbTypa KaKk gpalisep
YCTOMYMBOTO Pa3BUTUA B OTEYECTBEHHOM UH-
AyCTpUM cepBMCa U Typu3ma B HacTosllee
Bpemsa npuobpetaeT 0cobylo aKTyanbHOCTb,
TaK Kak MMeHHo B bnaronpuATHOM cpeae Ha-
MHOTO fierye u LenecoobpasHee:
®  yAyywaTb KayecTBO OOCNYXKMBAHUA: CO-

TPYAHVKY, pasgensolme obuline LUeH-

HOCTU, 6osiee CKNIOHHbI K KaUeCTBEHHOMY

BbIMOJIHEHWNIO CBOWUX 06A3aHHOCTEN;

* npuBAeKaTb W yAepXuBaTb TanaH-

Tbl: CWU/IbHAA KOPMOPATUBHAA KyabTypa

npusaeKkaeT KBaAMOULMPOBAHHbLIX Cre-
LManncToB, KOTOpble ULWyT paboyee me-
CTO C ACHBIMW LEeNAMU N LEHHOCTAMM.
3TO ymeHbLUaeT TeKy4YecTb KafpoB 1 no-
BbILIAET SI0ASIbHOCTb COTPYAHWKOB;

* yMpaBnAeHWe pUCKaMWU:  KOprnopaTus-
HaA KynbTypa momoraeT npegoTBpaTUTb
KOHOAMKTBI U HELONOHUMAHUA BHYTPHU
KO/NIIEKTUBA, YTO CHWUMKAeT BEpPOATHOCTb
OWMOBOK 1 HapyLLEHW, BANAOLWMX Ha pe-
nyTaumo oTens;

®  3[anTMPOBATbLCA OTENO K U3MEHEHUAM:
B ycnoBumAx 6bICTPbIX UISMEHEHWUI B UHAY-
CTPUKU Typu3Ma M rocTeNPUUMCTBA Kop-
nopaTMBHaa KynbTypa obecneunBaer
rMBKOCTb M TOTOBHOCTb K afanTaLuy;

e noBblwatb 3bdeKTUBHOCTL ynpasie-
HUA, TaK Kak HR-meHeaxepbl moryTt uc-
Nno/sb30BaTb KOPMOPATUBHYKO KYNbTypy
KaK MHCTPYMEHT AN ONTUMMU3ALMM NPO-
LLeccoB Halma, obyyeHUs M MoTMUBAL MU
nepcoHana;

e dopmMpoBaTb MNONOMKUTENbHbIA UMUAXK:
BHellHee BocnpuaTMe bpeHaa oTena Ha-
NPAMYIO 3aBUCUT OT €r0 BHYTPEHHEN Ky/b-
TYpbl, BeAb rOCTUHULbI C CUIbHOW KOpMo-
PaTUBHOWM KyNbTypoOl BOCMPUHUMAIOTCA
KaK HaZieXKHble U KayeCcTBEHHble NapTHepbI.

Hanpumep, otenu, Takme kak «kMETROPOL
MpaHa OTenb NeneHOXMK 5*», nemoHcTpupy-
10T, KaK KOPMopaTUBHaA KyAbTypa MOKET Cro-
cobcTBOBaTb GMHAHCOBOMY YCMEXY U ya0BAe-
TBOPEHHOCTU rocTei. AKTUBHOE NoaaepKaHue
1N pasBUTME KY/bTypbl MNO3BOMAET COXPaHATb
M ynyywaTb GUHAHCOBbIE NOKa3aTeun.

Cy66peHa pOCCUIACKON FOCTUHUYHOM CeTU
AZIMUT Hotels 4eMOHCTPUPYET OCHOBHbIE Ha-
npasneHnsa paboTbl OTAENbHbIX OTeYecTBeH-
HbIX OOBbEKTOB, KOTOpble B/AMAIOT HA YCTOM-
YMBOCTb U HAAENKHOCTb OYHKLMOHWPOBAHUA
KOpMopaTUBHOW KyNbTypbl B HUX. Cpeau rnas-
HblX Mpo6sem MOMKHO Ha3BaTb BblABAEHMWE
cnocoboB AoCTUNKeHMA BanaHca mexay co-
XpaHEeHMeM LesIoCTHOCTUM  KOpnopaTUBHOM
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KYNbTYypbl M aganTaumelnt K MecTHbIM YCN0BK-

AM KaXKA0ro otaenbHoro puamvana ceTu.

B aToM cBA3K cnepyeT obpaTuTb ocoboe
BHMMaHME Ha pAf yCnewHbIX NPakTUK, Npu-
MEHSIEMbIX B OTE/ISIX 3TOM CeTu:

e nporpamma «Jlyylwnn COTPYAHUK Meca-
ua/ roga»;

e GnaroTBOpUTE/NbHbIE MEPONPUATUA: NO-
34 paB/ieHNE C HOBbIM FOOM OCOBEHHbIX
petent; [leHb KpacoTbl ANA Mam 0CobeH-
HbIX AeTein;

® KOpropaTMBHble MEPONPUATUA BHYTPU
OTAEeN10B, KOTOPble NPOBOAATCA [iBa pa3a
B rof — nepeg, 1€THUM CE30HOM U nocse

Hero;

® porpamma J0ANbHOCTM [AJiA COTPYA-
HWUKOB:  peanu3yeTcA  KPymibld  rog,
(no 3anpocy);

e nporpamma «A3uMmyTaTnac»: BKAOYaeT

B cebs BHYTPEHHWE U BHELIHWE TPEHMH-
rM, Hanpas/ieHHble Ha 0byYeHWe HOBbIX
COTPYAHWKOB M MoBblWeHMEe KBanuduKa-
LMW fencTBytowmx paboTHUKOB;

* nporpamma obyyeHus «AsnmyT 3aboTa»
Ha OHfalH-nnatdopme «Asropoa», 06-
yYeHMEe HOBbIX COTPYyAHWMKOB «OpueHTa-
UM AN COTPYAHUKOBY», TPEHUHIU ANA
COTPYAHWMKOB: peanusyeTcA TaKas npo-
rpaMma B TeuyeHue BCero roga (csbille
75 OHNANH-NPOrPaMm, TPEHUHT C IKCKYpP-
cnen n kode Hpelikom, Kunsble TPEHUHIU
ONA COTPYAHMUKOBY);

e CTpaTervyeckue ceccuu: TaKas ceccus
NnpoBOAUTCA OAMH pa3 B rofg (noasese-
HWe UTOroB rofa U NOCTaHOBKA NJ1aHa Ha
Byaywunii roa) *.

Hanpumep, nporpamma «AZIMUT 3ab6o-
Ta» APKO OTpaxkaeT popmMmMpoBaHME Kopno-
PaTUBHOM KY/NbTYpPbl Yepes YETKYI0 CTPYKTYpY
LEHHOCTEN U MpaKTUYecKux aencteuin. OHa
Hanpas/ieHa Ha obbegMHeHWe COTPYAHUKOB
BOKpPYr 06LWMX Lenew, Takmx Kak 3aboTa o ro-
CTAX, KOMMaHWKW, KomaHae U CcobCTBEHHOM
npodeccmoHanbHOM pocTe (CM. pUCYHOK 1).

MOXHO NpMBECTM eLLe OAMH NPUMEp 3Ha-
YynmoctTn GopMMPOBAHUA OPraHM3aLMOHHOM

KynbTypbl B oTene. CBOMMM NyULIMMKU naen-
mn nogenunacb MapuHa JleCHUKOBa, reHe-
panbHbli AnpekTop byTuK-oTensa History 5*
(r. UpKyTCK), KOTOpas BbICTYNMAA C Npe3eHTa-
LMOHHbIM MaTepPManoM Ha BbICTaBKe rOCTU-
HUYHOro 6usHeca «Hospitality Online Expo» 2.

MoeegeHyeckne NaTTepHil — HHAKKATOPEI NPOABNEHNHA
nonoXexui nporpammel « AZIMUT 3abotan
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; IEnone3ysd pAIYUHO PACyCH EOURENIA . HOBOBBEDEHI
© MOCTRX M COTPYMAKEX ocofenHocTH Koner

Puc. 1. U3 oneima kpynHeliwel pocculickoli eocmu-
Hu4yHol cemu AZIMUT Hotels «O630p sHedpeHus
cucmemeol “AZIMUT 3a6oma” 8 yuksn compyodHuUKa»
[UicmoyHuk: cocmasneHo aemopom Ha ocHose
nosny4yeHHoU UHgopmayuu om peasbHsix compyo-
Hukos omesns «AZIMUT Cumu Omens Onumnuk
Mocksa 4*»]

MapuHa nOACHWAQ, 4YTO «COTPYAHMUKM
NnepcoHasia — 3TO He NPOCTO NepcoHan, KoTo-
pbl BbINONHAET PYTUMHHbIE 33a43a4M, a KO-
yeBble ¢GUrypbl, Cco34atoWMe YHUKANbHYIO
aTmocdepy rocTenpumMmcTBa, KoTopas 3a-
NOMMWHAETCA FrocTAM Hagoaro». bonee Toro,
reHAMPEKTOP NOAYEPKHYNA, YTO «atoau, pa-
6oTatowme B OTeNE, ABAAKOTCA €ro rMaBHbIM
AKTMBOM M nLOoM BpeHaa».

MHTepecHas UCTOpMA, paccKasaHHaA
M. JlecHMKOBOI, MOXeT CTaTb NPUMeEpoM
BHEAPEHMA UAEN O TOM, YTO KaXKAabl COTPYA-
HUK, BK/IOYAsA FOPHWUYHbIX, UrpaeT BaKHYo
ponb B cO34aHUM KomdopTHOro npebbiBa-
HUA TOCTEN U YKPEenJeHWn penyTtauum oTe-
na. MapuHa obpaTtuna ocoboe BHMMaHMe Ha
BaXXHOCTb CMJIOYEHHOCTU KONJIEKTMBA B Lie-
NAX BbINONHEHWA 0obLWeln 3agayun — yaosne-
TBOPUTb FOCTA, NPeLoCTaBUB emy KomdopT
M KayecTBO ycAyr. Bce coTpyaHUKKM oTena gon-
¥Hbl cnocobcTBOBATbL TOMY, YTOObI FOCTb ObiN

1 MpumeyaHne. UCTOUHMK: peanbHOe MHTepPBbIO € coTpyaHUKOM «METROPOL lpaHa OTtenb NeneHaxuk», r. le-

neHaxuK (28.03.2026).

2 JNlecHnkoBa MapuHa. CuHeprus nepcoHana u TeXHONOruit B anoxy TpaHchopmauun / Hospitality Online Expo.
16.09.2025-26.09.2025 [dneKTpoHHbIM pecypc]. — URL: https://welcometimes.ru/news/hospitality-online-
expo-startuet-16-sentyabrya-moshchnaya-programma-i-luchshie-spikery?ysclid=mms80h9jo8602816719

(maTta obpaweHunsa: 25.02.2026).
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[0BO/MEH, KaK M NpoOM30oW/I0 B 3TOM OTene
6narogaps ropHMYHOM, KOTOpaa mpoxoguna
MWMMO U3BECTHOrO apTUCTa IMMHA U YCAbILWa-
Na, KaK apTuUcT, obancb ¢ Konaeron no 6ms-
Hecy B 0OWecTBEHHOM 30He OTenA, ckasan,
YTO emy OYeHb NOHPABUANCH TaNOYKK. A Npu
Bblesfe 13 oTend SMUHY NoAAPUIM eLLe OLHY
TaKylo Mapy Tano4yek B Ka4ecTBe KOMMINMEH-
Ta, KOTOpbIi ByAeT HaNOMMHaATb eMy O KOM-
bopTHOM NpebbiBaHWYM B oTene «History 5*».

Ewe ogHa nctopusa, o KOTopor nosegana
reHepasbHbIi AnpekTop byTuk-otensa «History
5*», MOXET CTaTb /lyyllei NPaKTUKON ANsA BHe-
ApeHus B paboty otensa. OgHaxabl duavnn
Kupkopos, nocenvswnce B 3aTom oTtese, no-
NpPOCUA MepcoHan No3BaTb KOro-HMbyap w3
pykosoacTsa otenA. Koraa MapuHa JlecHuko-
Ba BCTPETWU/IACb C U3BECTHOMN IMYHOCTbIO LLIOY-
6u3Heca, OHa yc/biWwana B OTBET c/eaytoLume
cnoBa: «loyemy A paHbLue y Bac He *xunl» Ma-
pWHe, KOHeYHO, 6bI1I0 MPUATHO yC/bIWaTb Ta-
Koe B OTBET (CM. PUCYHOK 2).

[pyXHbli NnepcoHan ~ 3anor ycnexa, B3anMonoMoLyn
W BbicoKoro cepBucal

Hapo 3ameTutb, YTO ycnelwHble OTenu
YNYULIAOT XU3Hb U BOBNIEYEHHOCTb COTPYA-
HUKOB Yepe3 KOMMJIEKCHY MNOALEPKKY BO
BCex 3Tanax paboTbl, NOKa3biBaA TEM CaMbiM,
YTO KONNEKTUB — 3TO €AUHbIA OPraHU3Mm, YTO
noBblWaeT ypoBeHb 06CAYXKMBaHWUA, yKpen-
naet 6peHa v penyTaumio oTens.

MmeHHO noatomy cTyaeHTbl PrYTUC
C YAOBONbCTBMEM NPOXOAAT MPAKTUYECKYHO
NoAroToBKYy B BeAywux oTenax MocKsbl
1 NMogMocKoBbA, YTOObI U3HYTPU YBUAETb Me-
XaHW3M BHeZpeHMUA NyYLLMX NPaKTUK B UHAY-
CTPUIO rOCTENPUMMCTBA (CM. PUCYHOK 3).

Takum 06pa3om, KoprnopaTUBHaA KynbTy-
pa dopmupyeT OCHOBY AN B3aUMOAENCTBUA
COTPYAHWKOB, KJIMEHTOB M NapTHepoB, obec-
neynBan ycTOMYMBOE Pa3BUTUE U BbICOKOE
KauyecTBO 06CNYXKUBAHUA.

InasHell pedakmop H#ypHana,
0-p hunococKux HayK, npogeccop
Jlapuca XacaHbueeHa lMasrupeesa

AMuH TOMe ObIN B aTOM oTene!

2\
? ;
N

ApTUCT NOCOBETOBAN MHOTMM  3BE3faM  OTeMNb
HISTORY 5% Tak kak eMy Tam 04eHb NOHPEBMNOCh!

Puc. 2. U3 onbima 6ymuk-omens «History 5*» (2. Upkymck) [lcmoyHUK: cocmassieHo aemopom Ha 0CHose
nosy4eHHol UHopMayuu om criukepa oHAaliH-ebicmasKu]

Puc. 3. N3 onbima 0byyeHus cmydeHmos PIYTUC HanpasneHus nod20mosku «[ocmuHuU4Hoe 0esa10» Ha
6a3e sedywux omeneli Mockesl [MicmoyHuK: pomo coenaHo 8 «AZIMUT Cumu Omene Onumnuk Mockea
4*» ue «METROPOL Omens Mockea 5*»]
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CORPORATE CULTURE AS SUSTAINABLE DEVELOPMENT DRIVER
IN THE DOMESTIC SERVICE AND TOURISM INDUSTRY:
EXAMPLES OF SUCCESSFUL PRACTICES

In the context of growing competition and
dynamic changes in the service and tourism
industry, it is becoming necessary to take into
account the professional approach to person-
nel management of any hotel company. Cor-
porate culture plays a decisive role in modern
business, especially in the service and tourism
industries.

When raising the issue of corporate cul-
ture, it is necessary to identify a number of
key questions that have remained relevant for
many years:

e corporate culture universality;

e impact of a strong corporate culture on
productivity;

e adapting global trends;

e dependence of corporate culture and
staff turnover rate;

e connection between digital technologies
and management and service approach-
es, as corporate culture must adapt to
these changes.

International experience demonstrates
that strong corporate cultures contribute to
the company success in the global market, but
Russian experience also confirms this aspect
importance for the sustainable development
of national business.

Corporate culture as sustainable develop-
ment driver in the domestic service and tour-
ism industry is currently gaining particular rel-
evance as it is significantly easier and more
appropriate within a supportive environment
to do the following:

e toimprove the quality of service: employ-
ees who share common values are more
inclined to perform their duties with high
quality;

e to attract and retain talent: A strong cor-
porate culture attracts qualified profes-
sionals who are looking for a workplace
with clear goals and values. This reduc-
es staff turnover and increases employee
loyalty;

e to manage risks (the strategy of risk man-
agement): corporate culture helps to pre-
vent conflicts and misunderstandings
within the team, which reduces the prob-
ability of errors and violations affecting
the hotel reputation;

e to adapt the hotel to change: in the face
of rapid changes in the tourism and hospi-
tality industry, the corporate culture pro-
vides flexibility and readiness to adapt;

e toimprove the management efficiency, as
HR managers can use the corporate cul-
ture as a tool to optimize the process-
es of hiring, staff training and personnel
motivation;

e to form a positive image: the external
perception of the hotel brand directly de-
pends on its internal culture, because ho-
tels with a strong corporate culture are
perceived as reliable and high-quality
partners.

For example, hotels such as «METROPOL
Grand Hotel Gelendzhik 5 *» demonstrate
how corporate culture can contribute to fi-
nancial success and guest satisfaction. Main-
taining and developing the corporate culture
helps sustain and improve financial results.

The Russian hotel chain «AZIMUT Hotels»
sub-brand demonstrates the main areas of op-
eration of individual domestic facilities that
affect the stability and reliability of function-
ing the corporate culture in them. Among the
main challenges is identifying ways to achieve
a balance between preserving the integrity of
the corporate culture and adapting to the lo-
cal conditions of each individual branch in the
chain.

In this regard, special attention should be
paid to a number of successful practices used
in the chain hotels, which are the following:

e «Best Employee of the Month / Year»
program;

e Charity events: Happy New Year greetings
to children with special needs; Beauty
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day for mothers of children with special
needs;

e Corporate events within departments,
which are held twice a year — before and
after the summer season;

e Loyalty program for employees: imple-
mented all year round (upon request);

e «Azimutatlas» program: includes internal
and external trainings aimed at training
new employees and professional devel-
opment of current employees;

e «Azimuth Care» training program on the
online platform «Azgorod» — onboarding
for new employees («Employee Orien-
tation»), staff training sessions. The pro-
gram runs throughout the year and in-
cludes over 75 online programs, training
with excursions and coffee breaks, live
trainings for employees;

e Strategic sessions: such a session is held
once a year (summing up the year results
and setting a plan for the next year)?.

For example, the AZIMUT Care program
clearly reflects the formation of a corporate
culture through a welldefined structure of
values and practical actions. It is aimed at
bringing employees together around com-
mon goals, such as caring for guests, com-
pany, team and own professional growth
(Fig. 1).

It is possible to give another example
highlighting the significance of fostering cor-
porate culture within a hotel. Marina Le-
snikova, General Director of the History 5*
boutique hotel (Irkutsk), who made a presen-
tation at the Hospitality Online Expo, shared
her best ideas?.

Marina explained that «staff members
are more than just employees performing
routine tasks, they are key figures creating
a unique hospitable atmosphere remem-
bered by guests for a long time». Moreover,
the CEO stressed that «the hotel staff are the
main asset and the face of the brand».

MoeegeHveckne NaTTepHil — HHAHKATOPEI NPOABNEHNHA
nonoxexui nporpammel «AZIMUT 3abotan
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Fig. 1. Experience of the largest Russian hotel
chain «AZIMUT Hotels» «Overview of implement-
ing the “AZIMUT Care” system in the employee
cycle» [Source: compiled by the author based on
information received from current hotel employees
«AZIMUT City Hotel Olympic Moscow 4%*»]

An interesting story told by M. Lesniko-
va can be an example of integrating the idea
that every employee, including maids, plays
an important role in creating a comfortable
stay for guests and strengthening the hotel
reputation. Marina drew special attention
to the importance of team unity in order to
meet shared objectives — to satisfy the guest
by providing him or her with comfort and
service quality. All hotel staff should help en-
sure that the guest is satisfied, as happened
in this hotel thanks to the maid who passed
the famous artist Emin and heard how the
artist, communicating with a business col-
league in the public hotel area, said that he
really liked the slippers. And when leaving
the hotel, Emin was presented with anoth-
er such pair of slippers as a compliment that
would remind him of a comfortable stay at
the History 5* hotel.

Another story told by the CEO of the His-
tory 5* boutique hotel may be the best prac-
tice for introducing the hotel. Once Philip Kir-
korov, staying in this hotel, asked the staff to
call someone from the hotel management.
When Marina Lesnikova met with a famous

1 Note. Source: an interview with a current employee of “METROPOL Grand Hotel Gelendzhik” (Gelendzhik,

Russia), conducted on 28.03.2026.

2 Lesnikova, M. (2025). Sinergiya personala i tekhnologiy v epokhu transformatsii [Synergy of personnel and
technology in the era of transformation]. Hospitality Online Expo. URL: https://welcometimes.ru/news/
hospitality-online-expo-startuet-16-sentyabrya-moshchnaya-programma-i-luchshie-spikery?ysclid=mms8oh9
jo8602816719 (Accessed on February 25, 2026). (In Russ.).
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show business personality, she heard this en-
thusiastic feedback: «Why haven’t | stayed
here beforel». Marina was really pleased to
hear this in response (Fig. 2).

It should be noted that successful hotels
improve the life and reinforce the employees’
involvement through comprehensive support
in all work stages, that shows the significance
of a team as a single organism, which increas-
es the service level, strengthens the brand
and the hotel reputation.

That is why students of Russian state
university of tourism and service are happy
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to undergo practical training in leading ho-
tels in Moscow and the Moscow region in
order to see firsthand how best practices
are implemented in the hospitality industry
(Fig. 3).

Thus, the corporate culture forms the ba-
sis for the interaction of employees, custom-
ers and partners, ensuring sustainable devel-
opment and high service quality.
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ApPTUCT MOCOBETOBAN MHOTMM  3BE3faM  OTeMb
HISTORY 5%, Tak kak eMy TaM 04eHb NOHpaBMnock!

Fig. 2. The experience of the boutique hotel «History 5*» (Irkutsk) [Source: compiled by the author based on
the information received from the speaker of the online exhibition]

Fig. 3. The experience of Russian state university of tourism and service in teaching students of the direction
«Hotel business» on the basis of leading hotels in Moscow [Source: photo takenin «AZIMUT City Hotel
Olympic Moscow 4 *» and in «METROPOL Hotel Moscow 5*»]



